
“Formando hombres y mujeres: dueños de su propio destino” 

 

FOUR P’S OF MARKETING 

Product - Place – Promotions - Price 

 

- Read the information below related to the 4 "P" of marketing.  

- In groups, write a report related with your product that include: 

  Cover page: letterhead, tittle, picture, personal information (Members, Grade, 

Date, Teacher: Miss Deborah Aguirre)  

 Introduction (20 lines): product description, what is? what is it for? Include 

pictures   

 Develop each point of each “P” with complete information of your product  

 Conclusion (15 lines)  

 

What Is Marketing? 

• Marketing is a total system of interacting business activities designed to plan, price, 

promote and distribute want-satisfying products and services to present and potential 

customers. 

What Is The 4 P’s of Marketing? 

• These are the four elements with which the marketer accomplishes his value 

delivering task. 

• These elements are termed as 4 p’s of marketing "Product, Place, Promotion and 

Price". 

• There are many sub factors which are governing 4 

P’s, which can be explained as below: 

PRODUCT 

The term "product" refers to tangible, physical products as well as services. Here are some 

examples of the product decisions to be made: 

 Brand name 

 Functionality 

 Styling 

 Quality 

 Safety 

 Packaging 

 Repairs and Support 

 Warranty 

 Accessories and services 

 

 



PRICE  

Some examples of pricing decisions to be made include: 

 Pricing strategy  

 Suggested retail price 

 Volume discounts and wholesale pricing 

 Cash and early payment discounts 

 Seasonal pricing 

 Price flexibility 

 

PLACE  

Decisions Distribution is about getting the products to the customer. Some examples of 

distribution decisions include: 

 Distribution channels 

 Market coverage (inclusive, selective, or exclusive distribution) 

 Specific channel members 

 Warehousing 

 Distribution centers 

 Transportation 

PROMOTION  

In the context of the marketing mix, promotion represents the various aspects of marketing 

communication, that is, the communication of information about the product with the goal of 

generating a positive customer response. Marketing communication decisions include: 

 Advertising 

 Personal selling & sales force 

 Sales promotions 

 Public relations & publicity 

 Marketing communications budget 

 

      Formato: 

- Se debe entregar impreso  

- Utilizar letra Arial 12  

- Interlineado 1,15 

- Hoja tamaño carta  

- Títulos en negrita  


